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In 2018, video marketing is something you can’t afford to not
have, but it also doesn’t have to be expensive. Nowadays,
there are a lot of ways to use videos to tell your story that
are efficient and affordable.
Three out of four executives say they’re using video more
frequently in their marketing but only half of them have
bigger budgets than a year ago, according to The State of
Video Marketing in 2018, a report released today
by Storyhunter, the world’s leading video creator marketplace,
and CommPRO, a global digital publisher.
This means marketers need to find more efficient ways of
producing videos, so they can produce a lot more of it. This
doesn’t mean you need to hire an agency to come up with the
types of 30-second spots you watch during half time at the
Super Bowl. The survey found that the most common ways of
using video are for branded stories for social media
distribution, explainer videos, product promotions, event
coverage, executive interviews and customer testimonials,
according to the poll of over 100 executives and professionals
in working at brands, ad agencies, PR firms and publishers.
Only 8% of survey respondents said they make video ads.

The way that companies really engage with their customers
these days is by producing videos on a daily basis. The brand
story evolves with time. If you don’t have video on your
Facebook, Instagram, Twitter or YouTube page, you are missing
out on engaging with your customers where they spend most of
their time. You need to talk to them where they spend their
time!
By working with video creators, directors, and production
companies directly on a platform like Storyhunter, you can
access these services on-demand, anywhere in the country or
the world, for any type of video marketing imaginable. All
applicants are vetted by Storyhunter and you are matched with
qualified applicants. Then you negotiate the price directly
with them. Storyhunter can help you as much or as little as
you’d like in terms of selecting the best applicant or
developing the best workflow.
“Storyhunter is the future of sourcing top creative talent
around the globe,” says Adam Hobbs, the head of film at
Airbnb.
To begin you’d need to figure out what types of video
marketing are best suited for your company or your goals.

What kind of video are you looking
to produce?

About 8 out of 10 executives are beginning to experiment with
new video formats, like 360 video, livestreaming events or
panels, or drone footage, according to the survey. These can
all be done by connecting with specialists in these
formats. The beauty of leveraging local teams and smaller
crews to produce content for digital distribution is that you
can try out new formats with very little overhead and create
innovative videos so you can see what works with your
customers or audience. Here’s a few videos that should help
you understand the type of marketing videos you need for your
organization, whether explainers or product videos, or
something to cover events or speaker series you are
promoting. To learn more about the State of Video Marketing
and what other executives have been doing this year for video
marketing, download our survey results.
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About Storyhunter
Storyhunter is a platform where brands, media companies,
agencies, production companies, and freelancers connect and
work together. With Storyhunter, you’ll never have to look for
a freelancer again. Just post your assignment and you will get
automatically matched with the right Storyhunter. Source
incredible talent and manage all your projects, crews, and
documents in one central place. Learn more at
www.storyhunter.com or request a demo.

How Storyhunter Produced it’s
Explainer Video in 10 locations and
5 continents
Storyhunter produced this ambitious explainer video, hiring 17
film crews around the world to showcase their global presence
and brand. This type of video would get a six-figure quote
from any agency or production company. Here’s how they used
their own platform to save money and time, with no in-house
production team at all!
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