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In the wake of COVID-19, your employees are experiencing a
wide range of emotions: fear, angst, stress, anxiety and even
anger.

As employers explore what it looks like to bring its workforce
back on site, it’s important to note that 70% of employees
surveyed said that several factors would prevent them from
returning  to  a  physical  office,  with  51%  citing  fear  of
getting  sick  as  the  main  concern.  In  the  midst  of  this
uncertainty, effective communication with your employees must
go beyond addressing the safety procedures being implemented.
Your  internal  communications  planning  efforts  must  also
educate employees on how your company is mitigating COVID-19
risk to employees, while also addressing concerns that your
employees have about returning to a physical workplace.

Read MaccaPR’s latest two-part blog post on best practices for
internal communications as employees return to the workplace.
Part  one  explores  key  considerations  to  consider
when crafting effective communications and site preparedness
plans and part two explores the delivery of the communications
and planning efforts.

Read part one and part two now.
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